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Behaviour Science 
of Storytelling



òAll large-scale human 
cooperation is based on shared 
fictions. 

All other animals use their 
communication system to 
describe reality. We use our 
communication system to 
create new realities.ó
COLLECTIVE BELIEF = COLLECTIVE ACTION
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Emotionally compelling 
stories trigger the 

release of feel -good 

hormone oxytocin , 

resulting in narrative 

transportation . 
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Creativity is a powerful tool in an attention 
scarce environment.

60,000 X
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Dual process theory
behaviour change 

approach

Feedback  loop as attitudes 

and beliefs  are reformed 

and behaviours change

C

A Use emotional stir up to make 

System 2 want to change. 

Use the heart to speak to the 
head; engaging the brain in 

an active learning process

BBehaviour change is 

enhanced by tools that 

increase efficacy & 
reinforced by social 

environment

SYSTEM 2

ðReflective, slow, conscious, 
rational planned behaviour

ðResponsible for 5% of our 
decisions

ðCan influence short term 

behaviour; unlikely to influence 
longer term on its own

SYSTEM 1

ðAutomatic, fast, entrenched, 
habitual behaviours

ðResponsible for 95% of our 
decisions

ðGreater influences on longer 

term behaviour

Based on Kahneman, D. (2011). Thinking, fast and slow. Farrar, Straus and Giroux.



MINDSPACE Framework ð 9 major influences on System 1 mind

M

INDSPAC

E
Messenger

We are heavily influenced by who 

communicates information 

Norms
We are strongly influenced by 

what others do

Defaults
We ògo with the flowó 

of pre-set options

Salience
Our attention is drawn to what is 

novel and seems relevant to us

Priming
Our acts are often influenced by 

subconscious cues

Affect
Our emotional associations can 

powerfully shape our actions

Ego
We act in ways that make us feel 

better about ourselves

Incentives  
Our responses to incentives are shaped by 

predictable mental shortcuts

Commitments
We seek to be consistent with our public 

promises, and reciprocate acts

Based on MINDSPACE Behavioural Insights Framework,
UK Cabinet Office and UK Institute for Government, 2010



Inspiration from 
outerspace
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STEMspiration

ÅThe Royal Australian Air Force 
and aerospace sector need 
diverse, creative minds with 
strong STEM skills. 
ÅIn 2018, only 16% of STEM 

graduates in Australia were 
women.
ÅResearch shows biases towards 

STEM subjects start in primary 
school. 











Å56% of students indicated they are 
more interested in a STEM 
education after their visit

Å68% of students who were not 
interested in a job in aviation before 
their visit, were now more interested 
in this career pathway. 

ÅThe most common STEM careers that 
were of interest were Aviation (15%), 
Engineering 11% and Defence 9%

Statistics from a research report by EY Sweeney

Davida Forshaw, Qantas Dreamliner Pilot: 
џsċƚƓĲƖЮŔƚЮċЮƽŸŰĬĲƖŉƨũЮŔŰƚŔŊőƣЮŔŰƣŸЮƣőĲЮƽŸƖũĬЮŸŉЮċƻŔċƣŔŸŰзЮŔƣЮĦőċũũĲŰŊĲƚЮŸũĬЮƚƣĲƖĲŸƣǃƓĲƚЮƣőƖŸƨŊőЮƣĲũũŔŰŊЮ
ŔŰƚƓŔƖŔŰŊЮƚƣŸƖŔĲƚЮƽŔƣőЮƓŸƽĲƖŉƨũЮŔůċŊĲƖǃдЮfƣѢƚЮċЮƽŸŰĬĲƖŉƨũеЮƣŔůĲũǃЮċŰĬЮĲƚƚĲŰƣŔċũЮƖĲƚŸƨƖĦĲдѠ

STATS FROM ASTRO-STEM PAVILLION AT AVALON AIR SHOW 
2019:



#Jarli4SpaceJarli
#SquadJarli
#followthemagic

Jarli is headed for the stars
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CHECK OUT MORE JARLI RESOURCES



JARLI AUGMENTED REALITY EXPERIENCE
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